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It’s Business 101:Whenaprac-
tice area of your law firm sudden-
ly becomes its sole focus, it’s time
to revise your business plan.

That is exactlywhatKenGross
and law firm Thav, Gross, Stein-
way & Bennett PC have done in
light of the state and national ec-
onomic crisis.

Previously, a quarter of the
firm’s practice centered on bank-
ruptcy and tax collection. Today,
it makes up the majority of its
business.

To handle the sharp increase
in these areas, the Bingham
Farms firm has developed a Fi-
nancial CrisisManagement prac-
tice, added new tools for its attor-
neys to use and modernized its
marketing strategy to get the
word out.

The result is a vibrant practice
that has attracted new clients,
both individuals and corpora-
tions, said co-founder Ken Gross.

For businesses, Thav Gross
creates strategies that tackle de-
linquent taxes and problems re-
sulting from banks withholding
or not renewing lines of credit.
For individuals, the firm has de-
signed new programs to help
with loanmodifications,debt res-
olution, bankruptcy protection
and tax relief.

“Since 2007, we saw the writ-
ing on the wall,” Gross said. “Ev-
erything in the world felt unreal;
people needed guidance.”

Nearly three dozen law firms
nationwide have added similar

practice areas, according to legal
observers.Making this new prac-
tice area successful depends on
whether you are an expert in fi-
nancial issues and how well you
have connected with clients both
past and present, said TomKane,
a former practicing attorney and
principal of Kane Consulting,
Inc., a legalmarketing consulting
firm in Sarasota, Fla.

“Legal marketing is all about
relationships,” Kane said. “And
before a relationship develops to
the point where the prospective
client trusts that you are capable
of helping them, they have to re-

ach a level of comfort about your
talents as they relate to them and
their issues.”

Clients get custom service
What makes the Thav Gross

approach different than other
credit-management services is its
mix of services, Gross said. Every
client’s situation is analyzed in-
dependently and only the appro-
priate products or solutions are
used.

This is especially important in
Michigan, Gross said. Consider
this: more than one-third of all
mortgage loans are underwater

and people’s retirement accounts
have taken serious hits in light of
recent automotive bankruptcies.

“The economic crisis has cost
us asset value and left us debt,”
Gross said. “Our goal is to find
how we can leverage your future
so your income is working for
you, not going toward your debt.”

To gain the public’s attention,
Gross took his crisis-manage-
ment services to the airwaves. In
November 2008, he and partner
David Einstandig started the “Fi-
nancial Crisis TalkCenter,”which
airs at 9 a.m. Saturdays on radio
station WDFN-AM 1130. They

take questions and address ma-
jor issues, including those sur-
rounding Congress, Wall Street
and the credit-card industry.

The firm also has a strong on-
linepresencewith fourWeb sites.
One focuses on the firm itself
while the others (www.StopTax-
Debt.com, www.StopCreditor-
Calls.com and www.Financial-
CrisisTalkCenter.com) center
around the firm’s new financial
crisis management division.

This Internet-based market-
ing provides “meaningful con-
tent and information to the pub-
lic without the high cost of deliv-
ery existing in conventional
media,” Gross said.

Thav, Gross, Steinway & Ben-
nett PCwas formed in 1982. Its 14
attorneys and support staff spe-
cialize in business and litigation
matters for both people and com-
panies.

Gross is the firm’s managing
shareholder. He received his un-
dergraduate degrees and his law
degree fromWayne State Univer-
sity.

KarenDybis is aMetro Detroit
freelancewriter.

SMALL BUSINESS SPOTLIGHT

Economy redefines law firm’s focus
Practice thrives by
shifting to tax cases,
bankruptcies in crisis

BY KAREN DYBIS
Special to The Detroit News

Partners David Einstandig, left, and Kenneth Gross of the Bingham Farms law firm of Thav, Gross, Steinway &
Bennett PC sponsor four Web sites and a radio show on financial crisis management.
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How they did it
Strategy: Law firm Thav,
Gross, Steinway & Bennett PC
is growing its business by
expanding its practice areas in
response to Michigan’s eco-
nomic crisis and trying new
marketing arenas like radio.
Where: 30150 Telegraph
Road, Suite 444, Bingham
Farms
Information: http://
www.thavgross.com or
1-888-752-9937
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REALESTATE

Weak home building
slows economic recovery

Washington—Uncertain-
ty over whether a homebuyer
tax credit would be extended
weighed down construction
last month— a sign of how
much the fledgling economic
recovery depends on govern-
ment support. Home building
unexpectedly plunged to its
lowest point since April, the
Commerce Department said
Wednesday. The figures show
that builders fear there aren’t
enough buyers to soak up the
glut of unsold homes already
on themarket — a supply
magnified by record-high
foreclosures.

RETAIL

Hershey, Ferrero may be
in bid war over Cadbury

Harrisburg, Pa.—Her-
shey, hoping to expand its
overseas presence, has lined
up a potential partner as the
most recognizable name in
American chocolate considers
starting a bidding war for
British candymakerCad-
bury PLC. Italian candy
makerFerrero Internation-
al SA could giveTheHer-
shey Co. the financial fire-
power to top a $16.4 billion
hostile bid byKraft Foods
Inc.Hershey and Ferrero said
Wednesday they are consid-
ering a possible offer for
Cadbury.

FINANCE

Lawmakers seek Fed
audit after AIG report

Washington—A group of
House Democrats are step-
ping up demands for greater
transparency from the Feder-
al Reserve after reports the
Fedmishandled the bailout of
insurance giantAmerican
International Group Inc.
The group, led by Rep. Elijah
Cummings, D-Md., wants to
allow congressional audits of
the Fed as part of financial
rules being debated by the
House Financial Services and
Senate Banking committees,
said a letterWednesday to the
committees’ chairmen.

Wells Fargo agrees to buy
back $1.4B in securities

San Francisco—Wells
Fargo&Co. agreedWednes-
day to repay customers about
$1.4 billion to settle a lawsuit
and regulatory investigations
alleging the company impro-
perlymarketed risky invest-
ments as safe. California
Attorney General Jerry Brown
sued the San Francisco-based
bank last year.

American Express to
buy RevolutionMoney

Boston—American
Express Co. is buyingRevo-
lutionMoney for about
$300million to keep upwith
trends in electronic pay-
ments, where new security
features and online trans-
action options are shaking up
traditional models. Wednes-
day’s deal pairs American
Express, a credit card provid-
er tracing its roots to 1850,
with a four-year-old startup.
RevolutionMoney offers
payments authorized at
checkout counters with a PIN
number, with about 1million
merchants participating in
the service. To reduce poten-
tial for identity theft, Revolu-
tion Cards have no name,
signature or account number.

INSURANCE

Aetna cutting more than
1,000 jobs by 1st quarter

Indianapolis—Health
insurerAetna saidWednes-
day it will cut 625 jobs imme-
diately, or nearly 2 percent of
its staff, andwill make a simi-
lar number of cuts by the end
of the 2010 first quarter due
to the lagging economy and
the potential impact of health
care reform.

Hartford, Conn.-based
Aetna trimmed 977 jobs last
December and currently has
about 35,500 people. Several
other large insurers, includ-
ing Indianapolis-basedWell-
Point Inc. and Philadelphia-
basedCignaCorp., also have
announced cuts.

Staff andwire reports
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Ilitch Holdings Inc. will make its
debut this year at America’s Thanks-
giving Parade wheeling a float piled
high with downtown buildings.

The float, dubbed “Celebrate
Detroit,” will feature the Fox Theat-
re, Comerica Park, Hockeytown Cafe
and other city landmark structures,
not tomention a panel with car-
tooned Detroit entertainers and
sports figures etched into the side.

But asked whether Little Caesar
himself — the cartooned emperor to
the Ilitch’s take-out pizza empire —
wouldmake an appearance, spo-
keswoman Karen Cullen wasn’t so
sure.

“We’re still working on it,” Cullen
said, later adding that she was sure
the Detroit Tigers’ mascot, Paws, will
be there.

Tastemakers aid Ford in China
Being a quasi-Communist coun-

try, there is not a lot of traditional
advertising in the People’s Republic
of China. So American automakers
have had to get creative as they
struggle to win over themasses to
their little red cars and trucks.

FordMotor Co.’s global marketing
czar, Jim Farley, said social media is
the way to go. There are even compa-
nies in China that hire young taste-
makers to talk up a company’s prod-
ucts. He said Ford has had some
success using them but found that
some take their task a little too seri-
ously.

Farley asked the head of one firm
what happens when agents encoun-
ter people with complaints about
Ford products. Theman replied that
his company would be happy to
“eliminate” such dissent “for a price.”

“We don’t do business with that
person anymore,” Farley said.

Out of comfort zone
Subaru buyers in Canada are not

Snuggie fans.
Snuggies are the ubiquitous

Friendly equipment pack-
age. It includes a stowable
ramp, pet bed and other
canine accoutrements,
such as a water bowl and
electric fan to keep Fido
refreshed and comfortable.
And far from the cat nap-
ping in the front seat.

Buttering up buyers
Metro Detroit peanut

butter lovers have another
reason to cheer the return of Velvet
peanut butter, the once lostMichi-
gan brand.

It seems the brand’s resurgence
may have prompted one national
peanut buttermaker to lower prices,
said Eric Bruce, theMichigan native
who revived Velvet.

Bruce is glad to see his endeavor
is benefitting peanut butter connois-
seurs inmore ways than one.

The competition “has been ham-
mering us with a huge price de-
crease,” Bruce wrote in an e-mail to
Business Insider. “I believe some of it
is deliberate to shut us down, but the
way I have set the company upwe
can stay in the fight for a long time.

“All that being said, I take great
pride in the factMichigan shoppers
are seeing some of the lowest peanut
butter prices in recent history.”

Contributors: Jennifer Youssef, Christina
Rogers, BryceG. Hoffman, BrianO’Connor,

Christine Tierney andAlisa Priddle.

“blanket with sleeves” de-
signed for the coach potato
whowants to be snuggly
warm but with free hands to
reach the nacho chips.

A commercial designed by
a Toronto ad agency for the
Subaru Outback opens with
a clip from a Snuggie com-
mercial, but the screen is
demolished with a crowbar
in the hands of an outdoorsy
type who returns to his Outback
parked alongside a tranquil lake,
with the sound of loons in the back-
ground.

“Maybe you should get outmore”
is the tagline.

The commercial is credited with
pushing last month’s Outback sales
to an October record, up 213 percent
from the previous year. But we’re not
expecting Snuggies with Subaru
logos to become available in show-
rooms anytime soon—nomatter
how cold it gets in Canada.

It’s a dog’s ride
Georgia’s Honda dealers will be

courting a furry subsegment of the
automarket tonight at Paws for
Cocktails in Atlanta. The event,
featuring such celebrities as Victoria
Stilwell of Animal Planet’s “It’s Me or
the Dog,” will benefit the Atlanta Pet
Rescue. Georgia dealers will demon-
strate the boxyHonda Element fea-
turing the automaker’s $995 Dog

“The bank stress testswent as expected. Theywere
indeed quite stressful.”

Robert Kelly, BNYMellon CEO, looking back lightly on the federal bank
interventions during a speech at the Detroit Economic Club onWednesday

Awards, recognition
COTs CEOCheryl Johnson received one of three

McGregor Fund- Eugene A.Miller Fellows Program
grants.

TheNational Funeral Directors Association elected
PatrickLynch of Lynch& Sons Fu-
neral Directors, Clawson, to serve as
president of the executive board.

The Institute of Real EstateMan-
agement namedAnthonyBarker II,
28, communitymanager of Barker
AssociatedManagement, Dearborn, as
one of the 30 best and brightest indi-
viduals under age 30who chose real
estatemanagement as a career.

The Advisory Board of The Confuci-
us Institute at theUniversity ofMichigan invited Butzel
Long attorneyC. Peter Theut to serve on its board.

Financial
ThomasEnright joined Leonard CapitalMarkets

asmanaging director, public finance.
DanDriscoll joinedWaddell & Reed as a district

manager and financial adviser.

Health, medical
The Barbara AnnKarmanos Cancer

Institute board of directors elected
Michael Ferrantino andDavid
Trott to three-year terms.

DanielMichael, M.D., Ph.D.,
joined themedical staff at Botsford
Hospital, FarmingtonHills.

TheMichigan Association of Com-
munityMental Health Boards named
AlanBolter as associate director.

DMCChildren’s Hospital ofMichi-
gan appointedCharles Barone II,
M.D., as vice president ofmedical
affairs.

VisitingNurse Association of
SoutheastMichigan named Jeffrey
House, RN, BS, president and chief
executive officer.

Legal
Andrew (Jake)Grove joined

HonigmanMiller Schwartz and Cohn
LLP, Detroit, as a partner in its litiga-
tion department.

TimothyCasey joined Collins,
Einhorn, Farrell &Ulanoff, P.C., South-
field, as an attorney.

Warner Norcross & Judd LLP,
Southfield, added JaneKogan as an
associate.

Organizations
SCOREDetroit Chapter 18 installed the following

newly elected officers for year 2009-10: JamesMartin,
RobertaBlack,LorneGreenwood, JohnRedfield,
DavidHennessy andRobertGiles.

Marketing
BradUrlaub joinedMRA, Detroit, as chief oper-

ating officer.

Retail
Art Van Furniture,Warren, promotedCathyDiS-

ante,AmeliaEllenstein,MikeZambricki,Gary
Duncan andDavidVanElslander.

PEOPLE ON THE MOVE

Trott
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Grove

Ilitch Holdings Inc.’s “Celebrate Detroit” float will feature the Fox Theatre,
Comerica Park, Hockeytown Cafe and other city landmark structures.

Ilitch Holdings Inc.

Ilitch Holdings
to tout Detroit
in float form
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